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“A Sunday drive is an automobile trip, 
typically taken for pleasure or leisure 
on a Sunday - and usually in the 
afternoon.”

Sunday Drive do not just sell cars, 
they sell a desirable experience. 
Their customers want to take time 
out of their busy lives, and cruise 
the open road in their luxury vehicle. 
With no destination and no rush. 

The logo represents these ideas 
through the use of colour and type. 
The line under Sunday, is like a 
road leading to an adventure that 
awaits. The logo balances a retro 
and modern aesthetic to suit all cars 
available for purchase. The yellows 
and oranges give it a retro vibe, with 
other elements, such as type, being 
crisp, clean and trendy.
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brand colours
Colour is an integral part of the 
Sunday Drive story. 

The colour palette is uplifting, 
enticing and adventurous. They are 
reminiscent of an evening sunset, 
which conjure up feelings and 
memories of a relaxing Sunday drive. 
No stress, no worries, just you and 
the open road with an unknown 
destination ahead.

The word Sunday starts out black, 
for a bold introduction. It fades into a 
rustic red, then into lighter and lighter 
(sunset) colours, the tones blending 
together in harmony.
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Sunday Drive Logo
The Sunday Drive logo is to be used 
in its full form, with no variations to 
shape, colour or font.

The logo is constructed of two fonts:

Prestage - Sunday 
An elegant bold sans serif. Compact 
and solid with a vintage flair.

Artifact - Drive
A handwritten script, which adds a 
personal touch. Soft but striking, with 
movement and fluidity, creating a 
calming feeling of a leisurely cruise.

The full colour logo is to be used 
across all brand applications. Placing 
it on a plain, white background is 
the preferred option, or it can sit 
within a white box. When this is not 
the best solution, you can use the 
white version of the logo in its place. 
This stands out best on very dark, 
preferably black backgrounds.
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H:14mm 
W: 58.8mm 

Smallest logo size

Spacing & scale
Allow the logo plenty of room 
to breathe. Take the letter ‘N’ 
(landscape) from the word Sunday, 
and place it all around the logo to give 
the surrounding area space.

The logo should not be scaled any 
smaller than the example shown (left). 
The words need to be legible at all 
times. Resize proportionately and do 
not distort or stretch in any way.
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Do’s & Don’ts
There are a few ways the logo can be 
used on photographic backgrounds 
(for design in posters, flyers and 
magazine adverts). The logo needs to 
be placed with care, making sure it 
isn’t obstructed by the image.

Use the full colour logo in most cases, 
on plain and light backgrounds. If this 
is not possible, you can encapsulate 
this in a white box and use the 
correct spacing (see P4).

If there is no way to make the full 
colour logo visually appealing, use the 
white logo in its place. Use with plain 
and dark backgrounds only or within a 
black strip.

Tips: Avoid busy images with too 
much detail. Adjust the image where 
needed. A darker transparent overlay 
can be applied on an image to make 
the text more readable. 
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fonts
Prestage is to be used for main 
headings, which will connect all 
forms of communication back to the 
logo. Tracking is set at 40 to allow 
sufficient space in between letters, 
for the type to make an impact.

Apple SD Gothic Neo is to be used 
as the main body copy for corporate 
stationery (such as business cards 
and letterheads), and in marketing 
material. This sans serif font comes in 
a range of weights to add hierarchy 
and visual interest in multiple lines of 
text. It is clear and subtle, while still 
having its own unique characteristics.

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
0 1 2 3 4 5 6 7 8 9

Prestage (Regular) - Headings

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
0  1  2  3  4  5  6  7  8  9

Apple SD Gothic Neo (SemiBold) - Subheadings

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
0  1  2  3  4  5  6  7  8  9

Apple SD Gothic Neo (Light) - Main Body Copy
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